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Figure 6 



HOOKED ON LIFE PROGRAMS ™ 
Intellectual/Academic Stream 



Hooked on Inventions ™ 
■ "Futuremakers" 



In Schools/Colleges: 

■ Curriculum in 
class rooms where 
students develop 
techniques for 
innovation and 
problem solving 
and 

■ learn the 
mechanics of 
protecting their 
ideas through the 
patent process 



In the business world: 

■ Students apply the 
above skills on-site 
at their business 
partners 
workplace to 
identify and help 
solve real 
problems there 

■ Students work in 
teams to develop 
their ideas into 
inventions 



Administration 
Services 



Service on how to 
Trade Mark and 
or Patent the 
idea/invention 



Co-ordinate the 
process in protecting 
inventions through 
reputable organizations 



Connect with well 
resources Invention 
Centers of reputable 
organizations 



Other Intellectual 
activities including 
cultural, arts, 
science, maths, 
music, etc. 
Hooked on 
Entrepreneurship ™ 



Inventions Department: 

• Encourage teachers, 
Parent Friends 
Association members 
to develop inventions 

• Encourage parents 
and their families to 
develop inventions 

■ Link with Inventors 
Association of Australia 



At a yearly convention: 

Students present their ideas 
- Teachers & Parent Friends Association 

present their inventions 

Parents and their families present their inventions 



Funds 



Foundation 



National Fishing Association 

State 
t 

Club Level 



Connectiveness 



Fishing persons 

Trade businesses/organizations 



Training HOFNOD Courses for: 
National & State Forestry 
National Emergency Services 
Community Organizations 



Sales % 



t 
i 



Fishing Shop 



Service Organizations involvement 
Rotary/Lions 

Media 

Inventions 

Research 




Students & parents directed to fishing 
Shops in program where w^illing to give %S 
Back to Foundation through Internet 
E-commerce, swipe credit card or school 
Order 



Meet costs to involve students from schools 
thus famines hire boats, fishing equipment, 
costs to take fishing people into schools, 
training 



Schools, Colleges, Universities 



Outcomes: 

► 

New members thus more 
income, reduce youth issues, 
community involvement and 
awareness/support 



Curriculum learning under Sport studies, Health, etc. 
Parent & friends involvement through schools 



Figure 7 



Figure 8 

The Flowchart for Purchasing a Product 



School/College adopts HOL Program 



$ to School College 



School/College and Student issued 
With a membership Card 



Fishing Item Bought by Student through 
the Internet or visiting the retail outlet 



% or $ to 
Foundation 








$ to Sports 
Association 


► 




\ 





$ to other partners 



Sale by local retail shop or large retailer 



► Shop member of local Fishing Club 



Fishing Club in every school/college 



-►Local Fishing Club - 
Adopts local school 



Local Fishing Club 



School/College 
Curriculum program 
on fishing taught 
and reinforced by 
fishing Club during 
school/college hours 
or after hours 



Family goes 
fishing via local 
fishing Club or 
through programs 
co-ordinated by 
the school/college 
or Parent Friends 




State Body of Fishing Association 



Recfish Australia Head Body 
Fishing Associations 



All communication, promotions, events via 
Internet with other schools/colleges fishing 
Clubs Associations across Australia and 
linkages overseas with similar interests 



Tourism - 
Lovaltv Cards 



Fishing Associations across the world 
American Sportfishing Association 



Networking 



I 



Students travel to visit schools 
Overseas to learn and attend events 



Students Co-ordinate travel 
movements of ASA visitors 
moving them from State to State 
with assistance of Recfish 



Members of ASA visit Australia in groups/members of 
Recfish attend America 

Recfish members and students meet and entertain 

Recfish members going overseas are met and entertained by 
ASA members 



Linkages to other academic and 
vocational studies 



Sister schools/colleges and sailing Clubs 



Mission 



To provide the 
architecture 
that builds the 
dreams of 
Australia's 
youth 



Figure 9 

Hooked On Life Program Strategy 



Program Goals 



To promote self directed discovery 
through: 

• Establishing "participation" as the 
norm 

• Using the arts, music, language, 
movement & sport as the means of 
enlisting participation 

To build career based skill sets through: 

• The delivery of best practice school 
education 

• Assessing career options 

• Develop pathways to vocational 
training 

Build complimentary links to the business 
community through: 

• Access to the supply of goods, services 
and intellectual property 

• The realisation of commercially valid 
outcomes 

• Access to financial resources 

To empower Australia's youth through: 

• Building self esteem 

• Building self-confidence 

• Developing leadership 



Program Strategies 



Product development 

Involving a Business 

Communications 

organisation 

Value added benefits 

Brand development 

Seeding funding via State 
Governments 

Business sponsorship 

Program positioning 

Market coverage 

Push promotions 

Full promotions - student 
community 



Motivation 



Hooked On Life Outcomes 

Need 



Projection 




Fantasy 




Escapism 


Emotional 


Identification 


^ Behaviour 


Repression 




Aggression 


Irrational/ 


Regression 


rational 


Withdrawal 


behaviour 



Fulfilment 
Recognition 

Affiliation 

Occupational 
Options 

Family, Housing 
& Health 



Want 



= fulfil potential, realise dreams 

= achievement recognised 
by reference groups, 
family, aspirational 

= belonging, membership, groups 

=educational, vocational skills 



=economic, emotional & 
physical wellbeing 



